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 Reviewed 32 studies examining lay 
awareness of alcohol as a risk factor for 
cancer in 16 countries

 Results show that awareness appears to be 
low and varies internationally; it is relatively 
higher in the UK, Morocco, and Australia

 Potential strategies to increase awareness 
include alcohol bottle labeling and fostering 
patient/physician discussions regarding the 
link

https://aacrjournals.org/cebp/article/27/4/429/71526/Awareness-of-the-Link-between-Alcohol-Consumption
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 Thirty-eight percent of the US population believed there was an association 
(38.36%), 36.17% were uncertain, and 25.47% believed there was no 
association

 People believing that everything causes cancer and people who had ever 
looked up information about cancer had 1.61 and 1.80 higher odds of 
reporting “Yes” [95% confidence intervals (CI), 1.08–2.42 and 1.27–2.57, 
respectively]

https://aacrjournals.org/cebp/article/28/7/1195/71974/Evaluating-Correlates-of-Awareness-of-the
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Weighted proportion of US American adults’ beliefs 
about how wine, beer, and liquor consumption affect 
cancer risk (error bars ¼ 95% CI)

 Results illustrate a lack of awareness 
that alcohol is a risk factor for cancer 

 Many believe that current labeling is 
not sufficient; a petition has been 
signed by various professional 
associations and societies, advocating 
for rotating warning labels



5

Health Information National Trends Survey (HINTS) data 
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Health Information National Trends Survey (HINTS) data 

 In the past 12 months, have you heard 
about the negative health consequences of 
drinking alcohol from doctors or other 
health care professionals? HINTS 6 (2022)

 Have you ever heard or 
read that alcohol 
increases the risk of 
cancer? HINTS 6 (2022)
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 Most Americans supported adding warning 
labels (65.1%) and drinking guidelines 
(63.9%), whereas only 34.4% supported 
banning outdoor alcohol advertising

 Americans reporting that alcohol had no 
effect/decreased cancer risk had lower odds 
of support for advertising ban (OR=0.56), 
warning labels (OR=0.43), and guidelines 
(OR=0.46) than Americans aware of the 
alcohol–cancer link

 Moreover, heavier drinkers had lower odds of 
support for advertising ban (OR=0.41), 
warning labels (OR=0.59), and guidelines 
(OR=0.60) than nondrinkers

https://www.sciencedirect.com/science/article/pii/S074937972100430X#:~:text=Alcohol%20use%20increases%20cancer%20risk,support%20for%20alcohol%20control%20policies.

Increasing public awareness 
of the alcohol–cancer link 
may increase support for 
alcohol control policies
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 Clinician discussion associated with higher awareness of the carcinogenic 
nature of alcohol, independent of other known correlates of awareness 
and irrespective of cancer status

https://link.springer.com/article/10.1007/s11606-021-07113-9
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Warning labels worldwide Canada Northern Territories Alcohol Label Study

https://www.jsad.com/page/news/mar2020
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https://www.mdpi.com/1660-4601/19/19/11862

 This study examines knowledge of the 
association between alcohol use and cancer risk 
in California compared to the rest of the US 
before and after the 2018 P65 update

 The 1986 warning signs may have had an 
enduring effect on awareness, though the update, 
so far, has not

 Further efforts are needed to determine how to 
increase alcohol and cancer knowledge to 
address the burden of alcohol-attributable 
cancers



11

Warning label research at NCI

Image: 
https://www.wcrf.org/our-
blog/how-ireland-beat-the-odds-
to-introduce-cancer-warning-
labels-on-alcohol/

 Inspired in part by history of support for tobacco labeling 
research and 2020 petition to update US alcohol warning 
labels

 Online experiments with message conditions and probes 
concerning responses including thoughts and intentions

 Topics include:
 Message certainty – ‘causes cancer’ vs ‘may cause cancer’ 
 Risk relationship– ‘no safe level,’ ‘the more you drink, the 

higher the risk,’ ‘the less you drink, the lower the risk’
 Warning source – ‘government’ vs ’Surgeon General’

Current Label
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NCI Alcohol & Cancer Warning Labels Message 
Experiments: Key Findings
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https://www.tandfonline.com/doi/full/10.1080/08870446.2021.1945060#d1e374
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Website: cancercontrol.cancer.gov/brp

Newsletter: cancercontrol.cancer.gov/brpsubscribe

Get in touch!

https://cancercontrol.cancer.gov/brp
https://cancercontrol.cancer.gov/brpsubscribe
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https://pubmed.ncbi.nlm.nih.gov/38378598/

How much do Europeans know about the link between alcohol use 
and cancer? Results from an online survey in 14 countries

 2022-2023

 N = 19,601

Results
• 90% indicated a causal role of alcohol for liver disease
• 68% for heart diseases
• 53% for cancer

• 39% aware of the link between alcohol use and colon cancer
• 28% regarding oral cancer
• 15% regarding female breast cancer

• Knowledge levels varied across different countries and population groups

https://pubmed.ncbi.nlm.nih.gov/38378598/
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