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Human Foods Program



Prevention Paradigm 

• Multiple stakeholders and target 
audiences

• Consumer is the “final defense”

• Multi-pronged approach



Current Tactics - Examples

• Press Releases
• Constituent Updates/Consumer Updates 
• Media Outreach 
• Social Media outreach
• Stakeholder engagements
• Public Meetings
• Recalls/Safety Alerts
• National and International conferences



A Snapshot



Consumer Education Strategy

Why should we communicate on this topic? 
Who do we want to reach? 
What do we know about the topic? 
Who will be involved?
How will products be developed?
How will the initiative be implemented and promoted? 



Education Initiative Example: Feed Your Mind

• Formative research informed 
terminology and messaging

• A risk-communication topic
• A variety of deliverables
• Multi-agency initiative  

What GMO crops are 
grown and sold in the U.S.? 

GMOs and Food Safety: A 
Guide for Health Educators

https://www.fda.gov/media/135279/download
https://www.fda.gov/media/135277/download


The FDA/EPA joint Advice About Eating Fish 
encourages fish consumption for nutritional 
benefits while focusing on fish that are lower in 
methylmercury.

Closer to Zero is FDA’s initiative to reduce 
children’s exposure to arsenic, lead, 
cadmium, and mercury from foods.

Presenter Notes
Presentation Notes
The FDA’s Closer to Zero Initiative is our strategic, long-term, iterative approach to reducing childhood dietary exposure to four contaminants - arsenic, lead, cadmium, and mercury, often referred to as heavy metals. These are contaminants in the soil, water, and air and may be present naturally and from current or past pollution.  These elements actually come from the earth’s crust - so there has always been some level in foods. However, recent scientific advances we can now measure different types of environmental contaminants in foods at very low levels and are learning more about exposure from the diet. The FDA's goal is to reduce dietary exposure to environmental contaminants to as low as possible, while maintaining access to nutritious foods. We focus on populations that are vulnerable to the potential effects of these elements, like infants and young children – because of the potential impact in critical windows of development.

Nutrition is important to understand the mechanisms of action of food components that help protect against environmental contaminants. Then to encourage healthy food patterns to parents for their families. Consumers can overestimate risks and underestimate benefits. When it comes to education for parents and caregivers, we want to ensure that their food decisions are well-placed to support nutrient adequacy and growing diversity in children's diets. Adequate nutrient status and intake of nutritionally rich foods actually helps protect children from the effects heavy metals, like mercury, can have.

An example of FDA policy and messaging in this space is the FDA/EPA joint Advice about eating fish. Our fish advice targets at-risk populations of children as well as before and during pregnancy and breastfeeding. 

Fish provides key nutrients such as omega-3 and omega-6 fats, iron, choline, and iodine that support a child’s brain development. Choline also supports development of the baby’s spinal cord and fish provides iron and zinc to support children’s immune systems. Fish are a source of other nutrients like protein, vitamin B12, vitamin D, and selenium too.

These messages have been incredibly helpful to clarify the necessity of nutrients for which seafood can be a source as part of maternal and child diets. And balance with the message that fish is encouraged and there are many types that can provide nutrients and benefits while also limiting mercury exposure.

This image is from an infographic for consumers. We also have a social media toolkit – all free and available online for healthcare professionals and other stakeholders. We have translated the chart into a plethora of other languages. And we implement targeted outreach to health professionals and consumers to amplify the reach of this information.




3 Main Takeaways  

Importance of Terminology Balancing the Message Food Safety and Nutrition 

go hand in hand 



Thank you! 

Sharmi.Das@fda.hhs.gov

240-506-7341 (cell)

mailto:Sharmi.Das@fda.hhs.gov
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